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Background

The survey presented here is a follow up to a survey conducted over the summer of 2008 /
2009. As much as was possible the methodology and questions were the same as the
earlier survey, enabling a direct comparison of the earlier survey’s results to be undertaken.

This work has been undertaken for a number of reasons:
To capture the views and opinions of visitors to Central Otago, so that actions (by
Council, the community and business interests) can be taken to better meet their needs
and expectations;
To quantify the economic benefits that events and visitors bring to the district; and
To provide information that will enable more effective promotion of Central Otago to
target markets and demographics.

The need for the initial survey was identified through the development of the Central Otago
Tourism Strategy (2007). The follow up was planned to enable some trend analysis as well
as continuing to document the experience and impact of rail trailers.

This work is also consistent with the destination management approach of Council. The
expectations of both visitors and locals need consideration, as does the importance of the
wider offerings of the district.

The results presented here are the results of three sub-surveys carried out at different times
over the 2010 / 2011 season. These surveys, representing different seasons of the year,
were conducted by interview at the Seagull Hill Gangers Hut, near Wedderburn and at the
highest point of the Rail Trail.

The surveys were conducted by interview. The same two staff (one casual and one a
permanent i-SITE staff member) conducted these.

The total direct cost of this research is estimated to be $7,000. This comprised staff
interview and data entry time, plus vehicle travel ands consumables. Data analysis has
been complex and is estimated to have taken ten days of non-costed time by Business
Development.



Major Results
Many of the significant outcomes of the most recent study are the same or very similar to
those from the 2008 / 2009 survey.

1. The estimated economic impact of the Otago Central Rail Trail to the inland Otago
economy is estimated as follows:
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Depending on the measure this is a 61% to 78% increase on the economic and social
impact derived from the 2008 / 2009 survey. The main drivers for this increase are:

Per person expenditure increased by 23% from $472 to $582.

The annual number of people recorded at Seagull Hill increased by 40% from 10,000
to 14,000 (this includes full and part trail users and is accounted for in this outcome).

2. The largest impacts are in the areas of accommodation, package operators as well as
food and consumables. Conversely, entertainment and retail were minor beneficiaries of
visitor spend, accounting for only 5% of the impact.

3. Visitor ratings of their rail trail experience are very similar to the previous survey. While
there was only one significant change (water availability?), eight of the nine measures
gueried showed an increase in rating or were the same as 2008 / 2009. The overall
rating of the experience showed a small (insignificant) decrease from 9.0 — 8.9. The
comparison of the visitor ratings is shown here:

! Direct is the immediate (direct) impact of people using the trail while total considers the upstream
and downstream impacts. All figures other than direct output are derived from multipliers based on
standard input / output tables for Central Otago. Direct output is based on the per person expenditure
measured in the survey multiplied by the number of people counted at the point of the survey.
Therefore, it is a conservative count as while it should capture all people who do the full trail it does
not capture all who only do part.

% This is somewhat hard to explain, as other than a tap at Oturehua, the availability of water is
fundamentally unchanged. Many people did, however, state that they were making their own
arrangements, so it may be that people are now more aware and are making allowances.
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As for 2008 / 2009, none of the factors we recorded (where people were from, what
direction they were travelling in, their age, how long they were spending or how much of
the trail they were doing affected the overall trail experience. Most importantly, this
again includes the time of the year. People enjoy their experience as much in spring and
summer as they do in autumn.

The make up of who is a rail trailer is very similar to the last survey — with one exception,
which although not a statistically significant change is still interesting from a trend
perspective. As for 2008 / 2009 the “typical” rail trailer is biking, is a person in their 40’'s
or 50's from a larger urban area in New Zealand (especially upper North Island) doing
the whole trail for the 1% time. The change is that men outnumbered women in the
surveys by 54% to 46%, almost the opposite ratio as was observed last time.

International visitors tend to be younger, as do rail trailers from Otago, including locals.

More mature people spend longer on the trail and spend significantly more money (both
in total and per day) than do younger people.

As for the last survey, age is the most important determinant of behaviour. Other factors
such as expenditure, time on the Rail Trail etc... are generally best explained in terms of
the age of the visitor.

The proportion of International visitors has stayed constant at about 20%. The greatest
numbers of international riders come from Europe and not Australia. Internationals are
less seasonally affected than domestic riders who have a strong preference for autumn
in Central Otago.

West to east (Clyde to Middlemarch) is still the main direction of travel. Interestingly,
two-thirds of people who were only doing a section of the trail were travelling in the
opposite direction when surveyed.

Considering only people doing the full trail, people travelling from the Clyde end spend
longer and spend more per day. This is largely an age thing, as Clyde seems to be the
main portal for packaged rides, which are favoured by the more mature New Zealander
(as opposed to the younger international). This trend was recorded at the first survey,
but was not identified at the time analysis was undertaken.

Number of days spent on the Rail Trail and nights spent in Central Otago are largely
unchanged from two years ago, as are the activities undertaken by visitors. Surveyed
people spent an average of 3.6 nights in Central Otago (3.8 in 2008) and 3.5 days (3.7).
The Taieri Gorge Railway, curling and visiting gold mining towns were major activities
undertaken.

Word of mouth remains the main way that people have found out about the Otago
Central Rail Trail. This includes international visitors. This is followed by ‘always known’
and travel guide books (almost exclusively international visitors).

Once having heard about the rail trail the significantly largest place people went for
information was the internet. Word of mouth, package operators and (for internationals)
i-SITES and brochures were relatively less important.

A question that was only asked for the final component of the 2008 / 2009 survey was
asked for all three segments this time. This was “why are you doing the trail at this time
of the year?” Spring riders felt that it fitted their personal circumstances or aligned with
holidays. Summer was predominantly about holidays while autumn rail trailers were
attracted by their expectations on the weather at the time of the year, which was closely
related with the attraction of the season. Overall, personal circumstances and alignment
with holidays were the main reasons cited.

As an observation, there seem to be less negative comments regarding operators than
there were two years ago. It would be good to think that this reflects the increasingly
professional focus and levels of service of businesses deriving income from rail trail



visitors. However, given that there were a few negative comments there is still room for
improvement.

The impact of the rail trail on the Central Otago economy has continued to grow. It was
previously estimated to contribute between 0.5% - 1% towards the local economy. This is
now between 1% and 2%.

The nature of the person coming to do the rail trail and their experience once here is largely
unchanged from two years ago.

While the answers may be complex, there are a number of opportunities identified through
this survey. For example, retail and entertainment have largely missed out on capturing the
rail trail dollar. How this could be addressed by individual businesses would require some
careful consideration.

What is clear, as it was two years ago, is that people’s enjoyment is not affected by
seasonality. Although usage is starting to spread out, almost 50% of people doing the ralil
trail do so in March and April. Getting more people to come at different times of the year is
certainly one of the main opportunities confronting the administrators and operators on the
Trail.



Overview

This survey largely replicates the user survey conducted in 2008 / 2009. Three blocks of
surveys were undertaken:
Survey 1: Early December 2010 “Spring”

Survey 2: Early February 2011 “Summer”
Survey 3: Late March, Early April 2011 “Autumn”

Based at the Seagull Hill Gangers Hut, almost exactly half way along the trail and within
500m of the highest point, two survey takers conducted face to face interviews with
individuals and groups. These were asked a series of questions about their Rail Trail
experience. These questions included:

Where are you from?

How did you first hear about the Rail Trail and where did you go for information?
Why are you doing it now?
How long are you taking?
What activities have you done or are planning to do?
Rate the experience and various aspects of it
Detail expenditure.
A copy of the survey is appended.

The survey takers also recorded some observational information about the trail users and
recorded this separately.

Gross survey results are presented here.



Data confidence

A total of 210 surveys were conducted. These represented the views and opinions of 648

people riding or walking the rail trail during the season of 2010 / 2011.

The following table shows the sampling % and the associated confidence interval (95%

confidence level) that can be applied to outcomes.

: Full Year

Survey Sp_r Iggeg)d (Jsal#\njrlgg[)) (h?:: L-m,;gr) (May 2010 -
April 2011)

Total counter Seagull Hill 3646 2617 6826 14100

Sample Survey 178 139 331 648

Period Sample % 4.9% 5.3% 4.8% 4.6%

1 0,
Comjdence Interval (95% 7 204 8.1% 5,204 3.8%
confidence level)

As an example of what this indicates, when looking at the total sample of all three blocks of
survey, there is a + 3.8% margin of error around the outcome. When considering the gender
split (54.2% male), we can be 95% confident that males make up between 50.4% and 58.0%
of all trail users at Seagull Hill. The previous survey also had a margin of error of = 3.8%,
meaning that we were 95% confident that males comprised between 47.4% + 3.8% = [43.6%
to 51.2%]. As there is an overlap between the two sets of data we cannot say (although it
appears to be the case) that there has been a significant change in the gender splits
between the two surveys.

As the data gets broken into smaller parts and as we start considering multiple factors (such
as age and where people are from) the margin of error becomes increasingly large, meaning
that it is increasingly difficult to say with certainty that a result is statistically significant. As
such the results are presented as they fall. However, results derived only from the main
population should be afforded some confidence as + 3.8% represents a relatively small
margin of error.




External Data

a) Rail Trail usage. Figures provided by Department of Conservation

Rail Trail Use (Seagull Hill - Wedderburn)
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User count for the 2010 calendar year was 13,977. For the 12 months to April 2011 the

count was 14,100*. An annual estimate is required so that the sample can be related to the
total usage for this section.

This does not claim to be the number of riders undertaking the full trail. However, it is

assumed that there will be the same proportion of riders completing either the full trail or part
of it as was observed.

3 Figures for May and June 2009 are missing, but assumed to be fairly minor.
* There is some question about the Feb 2011 count. DOC has subsequently replaced the counter.
However, this is the only information to hand and is used as provided. Note that the gates are

generally opened for events, so the Duathlon and RTC100 events would not register as usage
(Counters are positioned by Gibson grates).



Observed Data

a) Daily trail counts

The surveyors maintained a count sheet and recorded all rail trail users by mode of
transport, direction and time.

Bike from Bike from Walk from

Survey Date Clyde Middlemarch Clyde Total
1| 1/12/2010 26 44 1 71
2/12/2010 23 10 33
3/12/2010 32 1 33
4/12/2010 17 3 20
5/12/2010 23 4 27
1 Total 121 62 1 184
2| 2/02/2011 24 4 28
3/02/2011 25 4 29
4/02/2011 39 9 48
5/02/2011 28 8 36
6/02/2011 18 7 25
2 Total 134 32 166
3| 30/03/2011 123 14 137
31/03/2011 33 6 39
1/04/2011 58 27 85
2/04/2011 63 35 1 99
3/04/2011 12 24 36
3 Total 289 106 1 396
Total 544 200 2 746

The highest number of users was observed on March 30 (137) and the least on
December 4 (20).

There are relatively few people walking the trail compared to biking.

b) Time of day
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Overall, user numbers were consistent through the morning with a peak from 2PM —
3.30PM. It seems likely that this reflects the predominant direction of travel (from Clyde)
and the closeness of Wedderburn and Ranfurly as pit stops.

In addition, the survey takers made some observations on the people or groups of people
they interviewed. This included direction, age and gender.

c) Direction of travel

Overall, 72% of rail trailers were travelling from the Clyde end. This compares to the
2008 survey where 75% of people travelled in that direction. As for the last survey, the
spring component (Survey 1) had the greatest proportion of people travelling from East
to West.

It appears that the split of travel direction has not changed significantly from 2008.

d) Age and gender
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The age splits are very similar to 2008 and the average age of riders is very similar.
Approximately half the trail users are estimated to be over the age of 50. As for the
2008 survey, the 3 block saw the greatest proportion of mature users.

Interestingly, however, the gender mix is different from 2008. In 2010/11 54.2% of users
were male. In 2008 53% were women. There has been a 7% swing in terms of gender
split. However, as discussed, this is not a significant swing.



Surveyed Data

a) Where do people come from?

Question 1:

Where are you from®?

This table is sorted by age group

Where from <16 16-30 30-50 50+ Total %
Domestic 23 77 118 287 505 78%

Upper NI 25 39 117 181

Canterbury 16 28 41 85

Otago 20 26 11 28 85

Lower NI 4 18 53 75

Local 3 2 12 13 30

Southland 2 6 19 27

Upper Sl 2 4 16 22
International 22 46 19 56 143 22%

Europe 21 30 3 7 61

Australia 1 4 6 36 47

UK 7 5 6 18

North America 3 3 7 13

Middle East 2 2

South Africa 2 2
Total 45 123 137 343 648 100%
Where from <16 16-30 30-50 50+ Total

North Island 0% 24% 42% 50% 40%

South Island 51% 39% 45% 34% 38%

International 49% 37% 14% 16% 22%

78% of users are domestic. This compares to an estimated 80% in 2008. There are,
however, a number of interesting points:

The largest single source of people visiting the OCRT is the Upper North
Island, followed by Canterbury and Otago (excluding local).

There main international source is Europe, followed by Australia.
International riders as a group are younger than the domestic riders,
especially those from Europe. As a rough estimate, domestic riders are
estimated to be on average 45 years old and international riders 37.

As can be seen, many of the users from Europe were either school age or in
their ‘20’s. This was skewed by a large party of European exchange students
riding the trail during the 1% survey.

Local riders and those from wider Otago also tend to be younger than the
domestic norm, averaging around 40 years of age.

® The summary to this question isn't totally precise, in that a group could identify itself from
coming from a number of places. In that case the decision was made to use the 1% identified
home place. This will not have a major impact on the results as the combo choices did not
always conflict.
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Whereas domestic users are very much more in evidence in autumn (Survey
3), international visitors were featured more in spring and summer.

b) Learning about the Otago Central Rail Trail

Question 2:  How did you first learn about the rail trail?’
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Word of Mouth is the main means by which people first learn about the rail trail.
This includes international visitors. This is followed by ‘always known'.

Excluding those who have always known, travel guide books and the internet are
the next.

® Results based on full count of trail users
" Results based on count of surveys



The top five means are very similar to the 2008 survey, with only magazine
articles replacing Newspaper articles at the #5 spot when the two are compared.

Question 3:  Where have you gone to find out information about the trail?
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On-line information was the most common source of information for people once
they had decided to find out more.

For international visitors i-SITES and brochures are relatively important. In 2008
it was speculated that the decision to do the Rail Trail was more ad hoc for the
younger international travellers. This would again appear to be a possible
explanation.

For domestic travellers many rely on what they are told by other people or on the
information provided by package operators.

Compared to 2008 word of mouth and brochures have become relatively more
important while i-SITES have decreased in importance as a source of
information.

c) Extent of Use

Question 4 /5: How many times have you visited or ridden the rail trail?®
Are you completing the whole trail or just a section?
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88% of respondents were on the Rail Trail for the 1% time. This compares to 79%
in 2008.

85% of people or groups surveyed were doing the entire trail. This compares to
92% in 2008.

With the exception of someone who identified himself as being from the UK, all
the 5+ people were locals or based in the wider Otago region. Most of the more
frequent users were doing only a section of the trail.

While 28% (184 of 648) of the total sample were travelling from Clyde to
Middlemarch, 67% of people only doing part of the trail were travelling from the
direction of Middlemarch. This is partly reflected in days on the trail and
expenditure numbers considered further into this summary.

To summarise, compared to 2008, there was a greater proportion of 1* time rail
trailers, but there was a slight decrease in the number doing the entire trail.

d) Time of Year

Question 6:  Why are you doing the trail at this time of the year®?

This question was only asked for the Autumn survey in 2008.

The differences in time of year between the three blocks of surveys are quite
stark. Spring riders are motivated by personal circumstances (such as “fitted in
with work™) and holiday time; holidays are much more important in summer and
the weather and season are major motivators in Autumn.

Interestingly, a number of people at all times of the year chose that particular time
to avoid the rush.

o Responses have been aggregated into a number of categories. Some of the assignments are
pretty arbitrary, as the boundary between categories (for instance, holiday and personal
circumstances, or weather and season) isn't hard and fast



e) Time in the District and on the Trall

Question 7:  How many days are you spending on the rail trail?
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The average number of days on the Trail (3.5) is slightly down on 2008, where the
average was 3.7. This is not a significant difference.

Time of season does not appear to be a major consideration, although trail users in
summer do seem to be undertaking the trip slightly more quickly.

Even allowing for the greater proportion of users only doing part of the trail coming
from the Middlemarch end, people starting from the Clyde end averaged more days

doing the rail trail than did people coming in the other direction (4.0 vs. 3.6 days for
whole trail users).



Question 8:  How many nights are you spending in Central Otago?
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The average number of nights in Central Otago (3.6) is slightly less than for the
2008 survey (3.8).
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As for the 2008 survey, the message is that the older the people the longer they
stay in Central Otago.

f) Other Activities undertaken

Question 9:  What activities have you or will you do during your stay in Central Otago?

160 respondents nominated a total of 352 activities that they did or were going to
undertake while in Central Otago. These were aggregated below:
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In 2008, the top five activities were (in order):

1. Gold Mining towns

2. Curling

3. Taieri Gorge Railway

4. Sightseeing

5. Visiting wineries
Several respondents named four or five activities they were undertaking while in
the district. However, most only named one or two.

g) Matching expectations

Question 10: How well has the rail trail experience matched your expectations
(1-10)?

#

While the respondents for the 3™ survey rated their experience vs. expectation
slightly higher than did respondents for the first two, the difference between the three
is not statistically significant.

Expectation was also not significantly affected by direction of travel, where people
came from (although not significant, local users gave the trail the highest expectation
met rating), number of times on the trail and age of riders.

This is the same outcome as for 2008, where the average rate by which expectation
was met was 8.8.

Question 11: Why?

See appendix 1

h) Rating the Trail experience

Question 12: On a scale of 1 to 10, how would you rate the following:
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While most scores are similar to the 2008 survey there is an overall trend of
improvement, the increase in the rate of “access to drinking water” is especially
interesting. While there is now water available at Oturehua the changes have not
been that significant. It is possible that there is increased awareness of this issue.
There were many comments regarding people making their own arrangements.
Overall, the OCRT continues to be a very popular experience, as do the components
that contribute towards it.

Specific comments relating to the rates will be appended.

i) Opportunities to improve the experience

Question 12: Are there any facilities or activities that you think are missing and
would improve your experience if they were available?

A bike *fix it' service would be good
More cafes along the way
Appealing that it is so remote

Better 'no water' signage between Omakau to Oturehua
Maybe more historic staff the gold mining probably
Car parks for Motorhomes which are safe

Coffee between Lauder and Oturehua, sealed track

Don't become to commercialised, Better indication at Clyde as where trail
starts.

Drinking water

Free water, Cold drinks

Good the way it is

Hall toilets at Wedderburn closed - signs obvious but no facilities open
Horse riding options would be good.

If weather was hotter more taps would be needed

Information panels at each end of tunnels would be good

Leave it like it is. It's a little adventure

Like things off track. More tracks down to the river for a swim on hot days
Little pools to jump in a lake

Mark map - kilometres to next town.

More trees for shade

More ATM available would be good. Hard to get cash

More free camping sites

More ganger sheds needed, if weather bad, not a lot of shelter available
More on info in every town; may walk tracks.

More phones to ring family and friends.



More picnic areas

More sheds for shade along the way

More toilets along the way. Toilets could be better sign posted

More tour operators for afternoon activities - mentioned on website but are
not obvious on website

Need better signage for support driver

Need more side tracks to interesting places
Needs more information on surrounding towns

Maybe more rubbish bins

No, if you want more you have to be hard up

Nothing was open in Naseby after 4pm

Problem with bike, no facility to fix it.

Pub Bars well placed

Seats or bench’s along the trail, more trees

Side day trips. l.e. St Bathans.

Signage on side roads - to places of interest

Swimming pool

Tar sealed track!!! More compacted

Thought more fresh local fruit would be available at this time of year. More
choices of cafes in Omakau.

Water along the trail

Weather forecast for the exact RT

Would be good if Ophir would be more promoted, such a lovely place
Would like hunting, fishing options available along the way

Would like to have more different things to do



j) Expenditure

Question 13: What is your best estimate of what your expenditure will be for

your total rail trail ride (including accommodation and food at

both ends)?*°
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This is a 23% increase in per person expenditure compared to 2008 / 2009 (total

expenditure was $472.61 per person).

As for 2008 / 2009, the largest component of expenditure is on package

expenses. These can cover bookings, accommodation, drop offs, baggage
transfers and bike hire.

Due partly to the large difference in the percentage of people only doing a

section of the trail when coming from the Middlemarch end, the total expenditure

of people coming from that direction was less. Interestingly, however, even
taking this into account, people travelling from the Clyde end take longer and
spend more per day than do people travelling from Middlemarch, whether they

are completing all or only part of the trail. A partial explanation is that the average

age of riders travelling from Middlemarch is also less than the average from the
other direction. These people travel faster and spend less. This is shown here:
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19 Respondents were asked for their expenditure to and from Central Otago. This is not reported

here.
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Age continues to be a major factor in terms of daily expenditure on the rail trail.
This is shown in the table below, where daily per person expenditure is shown by

age class and survey.

Age Class | Survey 1| Survey 2 | Survey 3 Total

<16 $ 9063 $ 7921 $ 8941 $ 88.89
16-30 $ 9219 $ 110.63% 92.67| $ 121.6
30-50 $ 48.92] $ 181.11% 153.61 $ 162.22
50+ $ 208.11 $ 185.71) $ 200.24] $ 200.00
Total $ 177.10 $ 163.82| $ 156.41] $ 162.22

k) Economic Impact.

The following table shows the derived economic impact of the Otago Central Rail Trail on the
Central Otago / Otago economy.

Direct Total
$8,159,042 $12,277,024
$4,213,793 $6,245,289

Impact Summary
Output
GDP

Employment (FTE's) 96.0 121.3

A reminder that direct impacts are the ones that are measured by the survey (the sample
responses multiplied up to the population of annual rail trail users). Total impacts include
derived (upstream and downstream) benefits and are calculated by using default multipliers
from the regional input output tables.

Compared to 2008 / 2009 these numbers represent increases of between 61% - 78%.

These increases are driven by
Numbers of users increasing by approximately 40% from 10,000 to 14,000

Daily per person expenditure increasing by approximately 23%

For the previous survey, total output was $7.2M, GDP $3.6M and employment 75 FTE'’s.

The sector break down of this is shown here'®:
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' An assumption has been made as to the cost allocation of money spent on packaged products.
Splits are accommodation 50%, administration 20%, Equipment hire 20% and transport 10%
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As can be seen, accommodation derives approximately 45% - 50% of the benefit,
followed by food and consumables.

The impact on retail and entertainment within the region is relatively minor.

[) Final Thoughts

Question 14: Do you have any final thoughts or comments?

Rate / Thought
!
) 9
" C ) <F B A B C
D)
& & 0 * & * 4H
I &
D cC |
IR t
)y JiJ
ST ) 4 o
2 &5 "C%!
) F =" &>
11 ) )
< | *
<" "
, 1&0*!
G,! &C
2!
2! C I
2 o ! , F" y)
2 0 :
9 C " ))C F "
9 " ,6 K L , $" ,
&C'! ) 6 * o
o " C)",



?
?2 k"
? C ) !
? F
2,
( * ")
(! ) %
|
(1 G
L * Cl**1 " 0))
L M
7 0)
7 ) O )
c* ,
5" ( I
C ,
5& <l & 7
5& "
5& & * C* )
5 ))C
5 ., ) o0 *
4 * AH , *,
4 0
)4H G,
% ! x
% ", )
% 2 ,&*IC
6"
6 &*"* " 8 1 )
)
6 C ,)!
ve )
?2 C6" & &C |
&*'*
8" I )*"g& ) 0
8 *
g o & !
8 )" < 1
8 )C , & *
8 & 1 &* ™)
) )
?
% ) 9
1 & !
") 1" 5 " C

I C



0* c * &)
) 3 il
* P &* """ |
) C! )C & C :
8 n
I 0 C: ) ! )
xng 0" , J
G1
G!) 7
" C &
c *
2 6 L) ,
I 2
2 0 G, ! 4H ? 1&
4H 4H )
2 ! Cs8
9 C
0 L "t FTL&"
*1& C ", [ ! ") = & C
) '& ) E >
9 C G, 9 ) )
" * % |
? .,
7 " *&C6) "l !
5 I )C
L&
) ) * 4 &
4H
4 N, 4 )
4 C ) )
1 (<96 39?7
4H 1 1) 7
% 0 ) * I 0
o#! & 0 * & 4H
% ) L4 9 4HG )
? )& )
v ) C
% x " C L 6 !
b l" " )
%
% ) * )
N C% ) C *



6 C) & ,C%
6 ] 0 ’) iC
6 Il C C )
* x"
6 0o ) *
+! * ! )
+ C* )
8 * 0* "
8" & ) 06 *
8 !'1&
8 < G!
6 *
Il
8 , , C *
4H
) "))
ELE
) E &
I C ,
; C C , 1&*
8
It 6 , * "
< E LI O &,*
G, O % E )
9 ).
9
9
?, ) o) -~
0o "+ b= ! )
) C" & '& JJJ
(* )
L ! )
5 C
* | ?,
. * M
8 "o %
. ! * o
4 * ")
4 ) < & 4
I & G, ,0 = !
4 ,
) ! ! ) 5

)) 0B

)&

P& &

& 0" ) $

F



& , *" ok

1) )" C

&

om0y 0!
8 C
8! & 1& &4 ?
" &8

&
8 ) C D R

" 0 *" &6(!
g | !
8 & M
8
: C * yca-"
&) & g * v )
LLENE S 4 |

: c )
9 c ) " &@"
6! )C & )
8 QQQQ* " ) )

8 I & E )* *



Appendix 1: How well the Rail Trail met expectatisrfQuestion 11

Rate / Why?

n " non

LU [T TR T}

4*

c< » @ ? & +,2
) 6% ) 1& 1)
)Il C(Il n II,

< "
G,"*

— ~~ .\) .\) @ N

12 People were asked to say what it would take to make their answer a 10. However, many have
taken the opportunity to comment on their experience or where they have been rather than offer a
solution. Answers are taken as provided to the surveyors.
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Appendix 2: Aspects of the experience (Question.12)

What would it take to make it a 10?

1. Overall rail trail experience
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2. Accommodation

E 5
&

@)
N
o1

) 0< ? @5 6"

O.
*

)

O

g 0T ™ D © © © © O N DN
N—r

C *4 "
, 18 ' 6,

5 0 * L |
?

C 11
L, &
41,

g v

&
% )
% )y c) 6
% : &% &

., cro=r >
6" " 5 C ,) ,
6" " @ 5 )

nn

0

C7*) A



B$

*

—~~ ~

V N O O O O O I~

o

1] 6" *

*

% !

QQQQ



4 * ) r& " &
3. Eating establishments
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Interpretation panels
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9. Toilets
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10. Visitor information centres
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Appendix 3: Survey questionnaire

Interviewer Notes: | |

Date Time Direction Age Group Gender
From Clyde <16 M:
<16-30
From M’'march 30-50 F:
50+
Hello,

Can you take a few minutes to fill out a survey ogour rail trail experience?
The survey is being undertaken by the Central Otag®istrict Council, with the support of the

Department of Conservation and the OCRT Trust. You views will assist us to enhance future
user’s experiences.

1. Where are you from?

2. How did you first learn about the rail trail?

3. Where have you gone to find out information dliba rail trail?
Website (name) | Package Operator i-site Word of Mouth Other

How many times have you visited or ridden thiktrail?
Are you completing the whole trail or just ats@t?
Why are you doing the trail at this time of tlear?
How many days are you spending on the railZrail
How many nights is your total visit to Centrab@o?
9 What activities have you or will you do duringwycstay in Central?
Curling Old Cromwell Town
Sightseeing tours An event (name)
Taieri Gorge Railway Historic gold mining townsdareserves
(ie, St Bathans)

Visited Wineries Visiting friends and relatives
Otherl Other 2

© N OA

10. How well has the rail trail experience matcledr expectations? (1 = not at all, 10 = totally
exceeded)
1 | 2 | 3| 4| 5] 6] 7| 8] 9o 10]
Why?
12. On a scale of 1 to 10 how would you rate thieding (1 = Poor, 10 = Excellent)
(Put a line through it if not applicable or no dpim)
# | Iltem Rate To make it a 10?
1 | Overall rail trail experience

Accommodation

Eating establishments

Package operator




Ralil trail signage

Interpretation panels

The riding surface

Access to drinking water

O 0| N| o O

Toilets

10 | Visitor Information Centres

11. Are there any facilities or activities that ythink are missing and would improve your
experience if they were available?

We have a few questions about your expenditureawhiCentral Otago \

12. How many people are in your immediate group?

13. What is your best estimate of what your (youmugs) expenditure will be for your total rail
trail ride (including accommodation and food atthenhds)?

# Category Expected total

1 All up costs (if with package) $

2 Accommodation $

3 Food and beverages $

4 Retail shopping, including souvenirs $

5 Entertainment / activities / attractions $

6 Drop off / pick up transfers $

7 Baggage transfers $

8 Bike or gear hire $

9 Getting to and from home to Central Otago $

10 | Miscellaneous / any other spending $

14. Do you have any other comments or thoughts?

Thank you for your input. The survey is for stitial purposes only and your information will nat b
used in any other way.




